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1. CHALLENGE BACKGROUND

The Land Rover G4 Challenge

The Land Rover G4 Challenge is an exciting global adventure competition with driving at its core, run in support of the International Federation of Red Cross and Red Crescent Societies.

The programme begins with a gruelling series of selections and culminates in the three-week long Challenge Finals, when teams of two competitors from each of the 18 entered nations will compete for victory. The Challenge Finals take place in some of the world’s truly spectacular urban and wilderness locations and combine off-road driving with activities such as mountain biking, kayaking, climbing, orienteering and abseiling, pitching competitor teams against each other in tests of driving skill, initiative, strategic thinking and physical fitness. 

The Challenge brings to life Land Rover’s adventurous spirit and demonstrates the breadth of capability of its vehicles. It is designed to be exciting, engaging and inspiring – and these qualities make it an excellent fundraising and awareness building platform for the International Federation of Red Cross and Red Crescent Societies (shortened to the International Federation). The event is designed with careful consideration to the environment at all times and is fully aligned with Land Rover’s environmental commitment, ensuring all CO2 emissions are fully offset through Climate Care.
These environmental and humanitarian commitments will ensure that the 2008/09 Land Rover G4 Challenge leaves nothing behind but a positive lasting legacy.

Changes for 2008/09

This will be the third Land Rover G4 Challenge, following increasingly successful events in 2003 and 2006. This time it is bigger than ever, with the following significant changes:
International Federation partnership:

The nature of the Challenge programme makes it a fantastic fundraising platform for this global cause. Further information on this important new partnership can be found later in this document. 

National mixed-gender teams:

In a major competitive change to past Challenges, each country in the Challenge Finals will have its own national vehicle with two competitors - one male and one female – working together as a team. This will double the number of participants and will see a much stronger national element, with competitor vehicles liveries including highly visible country flags
Prize Donation

As part of the International Federation partnership, Land Rover will donate a vehicle to the National Red Cross or Red Crescent Society associated with the winning team in the Challenge Finals. 
2. THE INTERNATIONAL FEDERATION PARTNERSHIP
The 2008/09 Challenge begins a landmark relationship with the International Federation of Red Cross and Red Crescent Societies. This will be a long-term partnership that will literally save lives.

The International Federation

The International Federation of Red Cross and Red Crescent Societies is the world's largest humanitarian organisation, providing assistance without discrimination as to nationality, race, religious beliefs, class or political opinions. 

The International Federation comprises 185 member Red Cross and Red Crescent societies, a Secretariat in Geneva and more than 60 delegations strategically located to support activities around the world.

Working in partnership with communities, the International Federation aims to reduce the impact of disasters, diseases and public health emergencies, to make communities stronger and more resilient, and to promote respect for diversity and human dignity.

Around 233 million people benefit from their services annually. To find out more information about the International Federation visit: www.ifrc.org
Reasons for the partnership

The partnership between the Land Rover G4 Challenge and the International Federation is an obvious one.
Land Rover managing director Phil Popham explains: “The Challenge is an established adventure competition that excites and inspires – making it an ideal platform for fundraising. I feel it is now essential for us to leave behind a global legacy and considering Land Rover’s humanitarian heritage, a partnership with the International Federation makes perfect sense.”
Land Rover already supports a wide range of global sponsorship partners, including environmental, conservation, exploration and wildlife causes throughout the world. Through its association with the Land Rover G4 Challenge, the International Federation will become the first humanitarian organisation within this group.

The partnership made an impact even before its announcement, when vehicles from the 2006 Land Rover G4 Challenge were provided to the British Red Cross to help flood victims after torrential rains in Western England in summer 2007.
Land Rover’s humanitarian history

Since the company’s creation in 1948,Land Rover vehicles have been involved in humanitarian aid work with many different organisations. They continue to play a major part in providing assistance to those in need. Land Rover’s association with the International Federation also goes back a long way. In 1954, Land Rover supplied a long-wheelbase Series 1 to the British Red Cross for use in Dubai as a mobile dispensary. 
Fundraising targets

Land Rover has made a commitment to generate more than 1.5 million Euros for the International Federation during the course of the next two Challenge cycles.The partnership also represents a major opportunity to help increase the awareness of the organisation’s global work to a wider audience that is young, active and adventurous.

Together with the International Federation, Land Rover will develop a range of fundraising opportunities that will involve dealers, customers and competitors to support local national Red Cross and Red Crescent Society programmes.

The International Federation’s experienced teams will use these funds to run programmes that otherwise may not be possible. They will involve the National Red Cross or Red Crescent Societies of all the competing nations as well as in the National Society in the event location itself.

3. THE CHALLENGE IN DETAIL

Competing nations for 2008/09

Entry into the Challenge is open to all nations and Land Rover will shortly be selecting the 18 countries that will take part in the 2008/09 event.

Challenge location

The 2008/09 Challenge Finals are due to take place in Asia. The Land Rover G4 Challenge recce teams are currently undertaking extensive route research in areas that provide the kinds of remote and rugged environments that the Challenge requires to ensure the final route will provide stunning scenery, exciting locations and testing terrain.

Vehicles to be used

The entire 2008/09 Land Rover G4 Challenge fleet will run on diesel and the event will involve all vehicles in the Land Rover line-up: the Range Rover Sport, Range Rover, Discovery 3, Freelander 2 and Defender. The competing vehicles will be joined by a dedicated support fleet including high-tech communications vehicles and fully equipped ambulances, all painted in distinctive Tangiers Orange.
Competitor selection process

The 2008/09 Challenge selection process comprises three main sections:
Recruitment 

Members of the public can register their interest at www.landroverG4challenge.com. The recruitment process will open before the end of the year, with an online entry form allowing potential competitors to enter their details and answer questions on which their suitability will be assessed. Top candidates will then be shortlisted to take part in the National Selections in each of the 18 competing nations.  

National Selections

National Selections will be run for each competing nation, with the timing dependent on individual countries. Each event will consist of a range of activities which will allow the judges to assess competitors’ capabilities on a variety of different criteria. Four applicants per nation (two male and two female) will then be chosen to progress to International Selections.

International Selections

This gruelling week of competition will take place at Eastnor Castle in Herefordshire, UK, in November 2008. The prospective Challenge competitors will be put through a series of tough events similar to those they would experience in the Challenge Finals and every aspect of their skills, fitness, initiative and character will be tested. Teamwork is just as important as individual success and at the end of the competition, each nation will have one male and one female competitor selected to compete in the Challenge Finals.

The Challenge Finals
The 2008/09 Land Rover G4 Challenge Finals will be run over approximately three weeks in a variety of urban and remote settings. Each day, the teams will undertake compulsory and optional competitions designed to combine strategic thinking with a variety of physical skills. Each completed competition will score points to determine the team rankings and teams must plan their daily route to maximise their opportunities without the use of excess speed.

The Challenge Timeline

Sep 2007
Launch of 2008/09 Land Rover G4 Challenge, start of interest registration

Late 2007
Start of active National Recruitment (dependant on competing nation)

May-Aug 2008
National Selections (dependant on competing nation arrangements)

Nov 2008
International Selections

Mar/Apr 2009
Land Rover G4 Challenge Finals

Environmental considerations

The Land Rover G4 Challenge aims to promote responsible off-road driving, with respect for the natural and cultural environment. The competition concept encourages teams to either follow pre-defined paths or to take different routes to their final destination to minimise the impact, and in areas of significant environmental sensitivity the route is developed with the relevant authorities fully involved. Land Rover employs an environmental specialist to analyse the route from start to finish and ensure each site is returned to its original state once the Challenge has passed.

4. THE CHALLENGE HERITAGE
The Land Rover G4 Challenge was inaugurated in April 2003. The thrilling four-week competition began on Broadway in New York before moving north to the White Mountains on the rugged Eastern US Seaboard. It then headed to the breathtaking countryside of South Africa and on through the remote Pilbara region of Western Australia to an urban showpiece on Sydney’s famous harbour front. The final stage of that Challenge took place in America’s ‘Wild West’ where Belgian fighter pilot Rudi Thoelen emerged victorious from a cliff hanging finale in the Moab desert. 

The 2006 Challenge took the original concept and went deeper into rugged and remote locations that offered cultural diversity and breathtaking scenery. It started with an urban competition in front of the Grand Palace in Bangkok then moved into the jungles of Laos. From there, it headed to Brazil for a spectacular urban challenge on the world-famous Copacabana beach in Rio de Janeiro before climbing up through the vast salt plains of Salar de Uyuni to climax in the rugged and beautiful Andes mountains in Bolivia. It all came to an end at an altitude of over 4,000m, with victory for South African Martin Dreyer.

5. MEDIA RESOURCES
Visit the website 

General website

To keep up to date with all of the Land Rover G4 Challenge activities visit the main website at the following URL: www.landroverG4challenge.com
Online press room

The dedicated Land Rover G4 Challenge section of Land Rover’s on-line press room is accessible to all accredited media. It provides information and content specifically tailored for media use and can be accessed at the following URL: www.media.landrover.com 

The following services will be available through the online press room:

· Press releases and features for download

· Further information on broadcast opportunities

· High resolution images for download

Broadcast the Challenge

Footage of the newly liveried Land Rover G4 Challenge Discovery 3 and Range Rover Sport vehicles is available immediately. Further broadcast content will be available at all stages of the Challenge. 

The 2006 Challenge was broadcast in a five-programme series of 24-minute episodes and also a 50-minute highlights programme. This footage, which has already achieved considerable television coverage, continues to be popular and is available for broadcast. 

The 2008/09 Challenge will again be available as a dedicated television series for syndication and there will also be opportunities for journalists to attend the Challenge to create bespoke coverage that can work with footage that is more widely available. 

To discuss any of these broadcast opportunities please send an e-mail to the contact at the end of this section.

Contact us

The Land Rover G4 Challenge Press Office can help with information, latest updates and requests for images and other material. 

For more information please contact:

Will Gray: +44 (0)207 711 6885, e-mail wgray@prismteam.com

If you are interested in any of broadcasting opportunities please contact:

Lucy Searle: +44 (0) 207 711 6873, e-mail lsearle@prismteam.com
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